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Research01



Many young people are passionate about social 
issues in America that circulate the news and 
internet. Yet, few resources exist to aid activists in 
making a difference hands-on. The internet and 
other media can be a place full of misinformation 
and unproductive conversation about politics. 

Therefore, there is a need for a design system 
that gives users in-person opportunities to help in 
areas being affected by the social issues they care 
about, and a platform to connect with others who 
have common social interests in an environment of 
transparency. 

problem space

What do young people want to do in order to get
involved hands-on with current social issues?

Do they see value in service trips?

How might I design this into a system
they can use?  

Research Questions



Outcomes

Existing platforms focus primarily on education/
donation/policy change.

Twitter is the main platform for conversations 
about politics.

Organizations like Americorps require a big time
commitment and are not focused on social
issues exclusively.

Insights

There is a need for a service trip facilitator within 
the U.S. for the target audience.

Current organizations have elements of education 
to take inspiration from.

Media Scan / Deep Dive
Amnesty International
Change.org
Americorps
Google

secondary research

Amnesty International
Change.org
Americorps



primary
reasearch
Survey
Demographics
Social issues
Service interests
Networking

Outcomes
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How important is social activism and current 
social issues in America to you?

educating others

volunteering

organized protest

What is your ideal method of helping make 
social change in America?

yes

maybe

no

Would you be interested in going on a (non-religious) 
service trip within the United States to an area affected 
by a social crisis?

Why not?
Time
Cost
Skepticism



primary
reasearch
Survey
Demographics
Social issues
Service interests
Networking

yes

no

Do you think a platform which allows people to 
connect through common interests in social issues 
would be beneficial to you and others?

Why?
Group think
Challenging opinions
Educating others

Insights

Time committment/cost are issues for potential volunteers.

There is a need to prove efficacy of service trips to skeptics.

People do care and want to help/educate others.

A platform to connect with others who share social 
interests is desired.



Outcomes

“Lead by listening” is essential when helping a community.

Politics on social media can be good for raising awareness, 
but they arent always accurate.

Sources are necessary when posting information online.

Insights

Service trips need to be advertised as genuine.

There is a new need for a social media platform that 
provides cited political information.

There is a challenge to get people involved who may not 
otherwise be interested in politics.

Interview
Amnesty International student 
chapter member

primary research



persona
young activist



Enact America

Enact America is a non-profi t 
organization that strives to support 
social activism by young individuals who 
want to make a difference hands-on. 
Primarily, the organization facilitates 
volunteer opportunities and trips 
within the United States. However, the 
Enact website also includes elements 
of education and networking through 
common social interests. 

design solution
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Design principles are attributes 
to keep in mind when designing a 
brand mark. They should embody 
the brand and represent core values. 

transparent

authentic

empowering

community focused

moral

mark sketches

refined



Objektiv Mk 1 Thin
Objektiv Mk 1 Light
Objektiv Mk 1 Regular
Objektiv Mk 1 Medium
Objektiv Mk 1 Bold
Objektiv Mk 1 Black

final mark

enact america
enact 
america

Aa
Objektiv Mk 1 XBold

#62c8d3

#31668b

#f05765

#2f4857
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Landing
The landing page includes a news slideshow below the 
navigation and a search by issue feature that highlights 
topics that need urgent attention.

Issue Overview
The overview page gives a brief description of the 
chosen social issue and includes a link to the learn 
page where users can read more.

website



Trip Info
When a user chooses a trip they can see the 
location, details, cost, and safety information.

Stories
There is a stories page accessible from the trip info 
page where users can read the stories of past trips 
based on chosen criteria. This boosts refl ection 
of volunteers and effi cacy of the organization to 
potential volunteers.

All volunteers are given a journal and encouraged 
to document their experience to later create a 
story post on the website.

Trip List
On the trips tab, a list of available volunteer 
opportunities is shown. Color coding is used to 
indicate the urgency of help needed.

Trip Info



Chat
The chat page allows users to connect with others 
based on common interests in social issues. View the 
chat page for a certain social issue or the general 
page for popular posts. 

Each post has likes, comments, a share button, and 
a button to report posts as well as a required source 
link for each post.

Sign Up
Once a trip is chosen, the user inputs 
their information and indicates their 
transportation and housing needs.

Confi rmation
When a user completes the sign up page they can 
now access the detailed intinerary and connect 
with others who are volunteering with them.

Sign Up

Confi rmation

Chat



Enactchat
The landing page allows users to choose between 
popular or recent posts. There is also a button to 
add a post.

From the navigation tab users can go to a search by 
issue page like on the Enact website. They can also 
access a search bar and their profi le.

mobile app
The organization’s website offers 
a chat feature that connects people 
through their common social interests. 
This feature also takes form in a 
mobile app called Enactchat.



Items that are given to volunteers on service trips include 
a water bottle, drawstring bag, tshirt, stickers, enactchat 
pop socket, and a notebook to document their experience.

merchandise
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